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Market Size

In 2000, the Hungarian market for spirits was about 26 million liters (alcohol equivalent) and
consumption was about 2.6 liters per capita. After ten years of slow decline, consumption figures
started to grow in 2001, led by a spike in the consumption of premium products. However, about
70 percent of total domestic consumption is still made up of lower quality and non-branded
spirits. Premium spirits hold about 15 percent of the market and Hungary’ s market structureis
opposite of most EU countries, where higher end products are in demand. Analysts are predicting
a shift towards quality products in Hungary as consumption patterns (and incomes) are
influenced by EU membership, which should occur sometime within the next few years.

Strongest group within the premium drinks are liquors (50 percent) led by the domestic bitters
brand “Unicum.” The second group is made up of avariety of fruit brandies (“palinka’) with a
12-13 percent market share. This group is dominated by the “Vilmos® brand of pear brandy.
Whisky hold only 3-4 percent of the overall consumption volume, but the percentage of premium
products in this segment isvery high. Sales growth for whisky is also higher than other types of
spirits. American whiskey, bourbon and Canadian whiskey in particular showed growth in recent
years. Brandy (“cognac”) has about eight percent of the premium category, led by the Greek
drink "Metaxa." Vodka represent 15 percent of the market and Finlandia and Absolut Vodka are
the strongest premium brands.

The structure of domestic sales of spirits(in abs. alcohol equivalent, in 1999)

Total consumption (%) | Premium drinks (%) [ Imports (%)
Brandy 20 8 23
Vodka 15 3 9
Gin 1 1 2
Whiskey 3 13 48
Rum 10 1 3
Liquor 28 50 15
Fruit brandy 33 24
(palinka)
Total 100 100 100
Total (liter) 26.000.000 3.900.000 1.393.262
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Company Profiles

Hotels, bars, and restaurants represent about 35-40 percent of spirits sales with the remainder
being sold through retail outlets. The role of hyper and supermarketsis increasing while sales of
spirits through convenience stores is decreasing. Importers are usually sole importers of a group
of strong brand names but there are a few importers with much more open portfolios as well.
Some of the importers have their own distribution system and there are strong wholesalers with
nationwide distribution.

The size of “black market” of illegal (not taxed) and phoney (look alike) spirits may be 20-25
percent of consumption according to estimates of those in the trade.

Import Regulations

The domestic importer must be authorized to import goods that are subject to an excisetax. This
means a specia permit and afinancial guarantee (deposit or bank guarantee of approx. USD
$82,000) must made to Hungarian authorities in order to be able to import.

The U.S. exporters can expect the following taxes and tariffs:

Import tariff for spiritsis 68% of the value of the product

Excise taxes (collected by Customs as well) are USD $6.2/ liter* based on a 100 percent alcohol
equivaent (e.g., USD $3.1/liter tax if the beverage contains 50% alcohol or USD 2.48if it
contains 40%). The importer inserts the tax sticker on each bottle.

* The tax for brandy is USD 5.6/liter equivalent

The wholesaler adds Value Added Tax (VAT) of 25% on the top of all the above tariffs and
taxes.
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Import tariffsfor 2002
For all kinds of spirits—MFN tariff : 68 %.

Preferential tariffs under quota:

Country Product Quota size (liters) Preferential tariff (%)
EU Cognac, Brandy 660,000 28
(220820)
Liqueur 150,000 15
(220870)
Czech Republic
Gin (220850) 30
V odka(220860) 100,000 30
Brandy, other (220890) 30
Gin (220850) 30
Sovakia Vodka (220860) 250,000 30
Liqueur (220870) 30
Brandy, other (220890) 30
Spirits
Poland less than 80 alc.% 4,200,000 34
(2208)
Spirits
Sovenia less than 80 alc.% 50,000 34
(2208)
Vodka (220860) 27.2
Israel Arak (2208901100) 2,500,000 27.2
Arak (2208901900) 27.2
Spirits
Litvania less than 80 alc.% 50,000 30
(2208)
Spirits
Estonia less than 80 alc.% 50,000* 40
(2208)

* together with pure alcohol (2207100000, 2207200000)
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Trade Data
Imports (abs. Alcohol, 1000
liter)
Brandy, Cognac (220820)

Whisky (220830)
of which from the USA

Rum (220840)
of which from the USA

Gin (220850)
of which from the USA

Vodka (220860)
Liqueur (220870)
Total

Exports (abs. Alcohol, 1000
liter)

Brandy, Cognac (220820)
Rum (220840)

Vodka (220860)

Liqueur (220870)

Total

1998

330490

561319
68495

23862
15396

28072
2748

96812

178373

1305567

25120

12576

4620155

79168

4737019

1999

233509

742934
142074

33855
24765

30544
2884

141271

171568

1523404

NA

NA

1045742

62222

1107964

2000

323397

663073
143509

47714
19984

31678
2574

125527

201873

1559329

62779

NA

5070

62573

130422
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Local Retail Prices

Name Recent Retail Prices (0.7 liter bottle)
in US$

- USBourbon
Jack Daniel’s 25.2
Jm Beam 21.5
Other Bourbon ~20.0
- Canadian Whiskey
Black Velvet 111
Canadian Special 7.7
- Scotch
Ballantine's 15.2
Grant’s 16.3
- Other Spirits
Unicum (aleading local bitter) 10.4
Bacardi 16.6
Tequila 19.6
Vodka (Absolute) 13.0
Gordon’s Dry Gin 18.1
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Key Contacts

Pal Kornfeld

Managing Director
Bacardi-Martini Hungary Kft.
Retkoz u. 5.

Budapest, H-1118

T:[36] 1-246-4285

F:[36] 1-246-4286

Gabor Csiszka

Trade Director

Ballantine's Hungary Ltd.
Szilagyi Erzsebet fasor 22/A
Budapest, 1125

Hungary

T:[36] 1-275-2468

F:[36] 1-275-2469

Istvan Ivancsik

Head of Export Dept.
Buszesz Co. Ltd.
Sorompo u. 1.
Budapest, H-1033
T:[36] 1-250-1100
F:[36] 1-368-6021

Janos Baar
Director

Finn Trading Ltd.
Hegedus Gy. u. 75.
Budapest, H-1133
T:[36] 1-340-1996
F:[36] 1-329-0095

Sonja Lehner

Managing Director
Heinemann Brothers Ltd.
Jahn Ferenc u. 88.
Budapest, H-1196
T:[36] 1-280-8281
F:[36] 1-280-8279

Hong Quang Le

Managing Director

Vitexim Trading and Service Ltd.
Petnehazy u. 78

Budapest, 1135

Hungary

T:[36] 1-340-2557

F:[36] 1-349-4189

Gyorgy Retfalvi

General Manager

Zwack Unicum Liquors & Trading Ltd.
Soroksari ut 26.

Budapest, H-1095

T:[36] 1-215-6079

F:[36] 1-215-1697

retfal vi@zwackunicum.hu

Judit Freisinger

Seagram Hungary Co. Ltd.
Kapasu. 11-15

Budapest, H-1027

T:[36] 1457 9920

F:[36] 1 201 2686

Judit Freisinger@seagram.com

Verita-Garrone
Horvat u. 2-12.
Budapest, H-1027
T:[36] 214 5098
F:[36] 214 5097
garrone@verital.hu
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